
JOURNALISM PROJECT STARTER: BOYINGTON MODEL 
 
IF I WERE DOING THIS PROJECT, HERE IS WHAT MY NOTES MIGHT LOOK LIKE AT THE PRE-
RESEARCH STAGE… 
 
TOPIC. Corporate ownership/consolidation and impact on news 
 
UMBRELLA QUESTIONS. 
1. Why does it matter how we get our information?  
 
2. Why is it important for consumers to understand the motivations of corporate owners? 
 
3. Why does it matter that only five companies own more than 90% of the media that we 
consume?  
 
4. Why is a limited number of voices and narratives dangerous to the functioning and purpose 
of a free press and to people’s need to be informed?  
 
5. How do corporate bias and corporate agenda affect the news we are offered by so-called 
mainstream sources?  
 
 
 
HERE IS WHAT MY NOTES MIGHT LOOK LIKE FOR TODAY’S RESEARCH SUBMISSIONS, WITH 
SOME NOTES TO MODEL MY THINKING… 
http://www.journalism.org/2016/06/15/state-of-the-news-media-2016/ 
This is valuable for beginning to explore formats and state of the news industry in regard to 
viewer- and readership, as well as ownership.  
 
https://www.freepress.net/ownership/chart 
This is a good starter, but it’s a bit too broad for my purposes. It might lead me to some other 
sources, though, and I know from previous research that Free Press is an important source for 
information and an important activist organization.  
 
http://www.stateofthemedia.org/media-ownership/about/ 
This one provides some charts and links to news ownership more specifically. This will be a 
great starting point for exploring the subquestions to #3 and #4.  
 
Ah, but these are just Google hits. I need to have academic/professional sources too. So let me 
turn my mind to those… Note: I linked the search results but that might not work. Better is to 
download the PDF or whatever sort of document is available, and store that in My Drive in my 
Google account!  
 
 
 
 
 
 



[Notes for research, cont’d.] 
http://go.galegroup.com/ps/retrieve.do?tabID=T003&resultListType=RESULT_LIST&searchResul
tsType=SingleTab&searchType=BasicSearchForm&currentPosition=3&docId=GALE%7CA135283
395&docType=Article&sort=Relevance&contentSegment=&prodId=GPS&contentSet=GALE%7C
A135283395&searchId=R3&userGroupName=vol_sp8s&inPS=true 
 
This very short article provides some details on the problem of ownership and legislations to 
“un-consolidate” media companies (break them up into smaller companies). It will provide 
some basic understanding, and maybe some more questions, related to UGs 3, 4, and 5.  
 
http://go.galegroup.com/ps/retrieve.do?tabID=T003&resultListType=RESULT_LIST&searchResul
tsType=SingleTab&searchType=BasicSearchForm&currentPosition=2&docId=GALE%7CA133162
10&docType=Book+review&sort=Relevance&contentSegment=&prodId=GPS&contentSet=GAL
E%7CA13316210&searchId=R7&userGroupName=vol_sp8s&inPS=true 
If I could access this article, it might provide some interesting background on how we got to the 
current state of ownership (only five companies). So I keep the link to think about later. Also, 
generally, I probably won’t use many sources that are more than ten years old, unless they 
provide REALLY good background information, like I need some history in my research for some 
reason.  
 

Media Ownership and Story Tone in Campaign News. 

Authors: 
Dunaway, Johanna1 

Source: 
American Politics Research. Jan2013, Vol. 41 Issue 1, p24-53. 30p. 

 
This is another one that, if I could find it, looks to provide some excellent commentary and 
information on the relationship between ownership and presentation/choice of information. 
From the abstract: “This article asserts that news outlet ownership structures and economic 
incentives, coupled with political context, influence the likelihood of positive, neutral, or 
negative tone in campaign news. The findings presented herein suggest that corporate, chain, 
and nonlocal ownership all have consequences for campaign news tone.” 
 
http://web.b.ebscohost.com/ehost/pdfviewer/pdfviewer?sid=9e6a90fd-608c-4a62-8d4b-
4658adba23c7%40sessionmgr104&vid=10&hid=128 
This article/op-ed piece appears to be mostly about liberal bias, but it gets into ownership and 
corporate decision-making a bit, so it might provide some ideas for deeper research, plus it 
might have some sources in the bibliography worth looking at.  
 
 
  



HERE ARE WHAT SUBQUESTIONS OR SUBTOPICS UNDER THE UMBRELLA QUESTIONS MIGHT 
LOOK LIKE…  
Maybe I got stuck on UQs early. Or maybe I did initial research just with the questions as they 
were developed in my group but now I’ve realized that I need to break those questions down to 
figure out how they really help me or drive my research. Or OUR research. (In other words, the 
realizations and breaking down of questions can be done individually or with the group. Ideas 
certainly should be run by the group.)  
 
UQs are HUGE. They are big, broad questions. They are not the only questions or topics you use 
to drive your research. They’re the starting point, questions about the BIG IDEAS, not about all 
the details that help you (and your audience!) understand the BIG IDEAS! So you gotta break 
‘em down!  
 
1. Why does it matter how we get our information?  
(a) What are ways we get information?  
(b) What is information? 
(c) How does format affect how news consumers think about news? 
 
2. Why is it important for consumers to understand the motivations of corporate owners? 
(a) What does motivation have to do with the news? 
(b) What does “corporate” mean here? 
(c) What effects might profit-based motivations have on news decisions: what stories to tell, 
what sources to talk to about the story’s content, tone used for stories, information included or 
left out in stories, depth of investigative journalism, level of balance in the story…?  
 
3. Why does it matter that only five companies own more than 90% of the media that we 
consume?  
(a) Who cares how many companies own? What’s the problem here? 
(b) What five companies own the media?  
 
4. Why is a limited number of voices and narratives dangerous to the functioning and purpose 
of a free press and to people’s need to be informed?  
(a) What do we mean by “voices” here?  
(b) What do we mean by “narratives” here?  
(c) What is the purpose of a free press? 
(d) Why do people need to be informed? 
(e) Should we have tons of voices, like just anyone reporting news? What would happen to 
news consumers then?  
(f) What interference with the functioning of a free press can happen because there are so few 
voices (or decision-makers)?  
 
5. How do corporate bias and corporate agenda affect the news we are offered by so-called 
mainstream sources?  
(a) What is corporate bias? 
(b) What is a/the corporate agenda? What is it when it comes to news? 
(c) What does “mainstream source” mean? Is it different from “corporate source”? How? 
(d) Who decides what stories are run? What power do reporters have vs. owners?  
 
 


